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A housewife “enjoys” her brand-new kitchen!
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• What was the change in the model city?

• What role did transportation play in the new city?

• Why did suburbs appeal to WW2 veterans?
• Why was the automobile increasingly important?

• How did people adapt to suburban culture and isolationism?

• How did the role of women change in the 1950s?
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• What was the real purpose of television?

• How did marketing change in the 1950s?
• What t.v. shows were most popular?

• Who invented the “teen-ager?”

• How did rock music lose its authenticity?

• Did rock music bring racial understanding or drive a wedge between blacks and whites?

• How did consumption in the 50s compare with previous decades?
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• How did depictions of women in the media change in the 1950s?

• What problems with women’s roles did Frieden see in her research?

• Did the role of women really change in the ‘50s?
* consumer education info

